


Retail is in the midst of a 

dramatic disruption.





In fact...



Close to 90% of purchases 

still occur in store. 



E-tailers 

Driving sales growth

through physical 

storefronts 





There are more than 

800,000 online stores 
all vying to attract customers through the 

gateway of Google.



Omnichannel shoppers buy 

254% more on average 
than single channel shoppers.

Single channel Omnichannel





“We want to see if the one web room, which has really had great results, 

can be extrapolated to five. And if five web rooms perform even similarly, 

I think it would become part of the broader strategy and a major growth 

initiative in 2017 and beyond.” - Harvey Kanter, CEO, Blue Nile



1999 2015

Launches  

online store

Opens first stand alone 

brick and mortar  

“web room” on  

Long Island, NY at 

Roosevelt Field Mall

Blue Nile Timeline 

2016

Opens 4 web rooms: 

The Westchester in NY, 

Tysons Corner Center 

in VA, Washington 

Square in OR and 

Bellevue Square in WA 

2013

Tests brick  

and mortar with two 

“in-store” Nordstrom 

locations 



And, in-store customers are often  

more loyal. According to Birchbox, 

its in-store customers have  

3X the lifetime value. 









2007 2012 2020

Launches 

online store

Opens its fleet of brick and mortar 

guideshops in response to digital 

customers who wanted to try items on 

before buying. 

Plans to have 100 stores 

open. Founder Andy Dunn 

expects a “tidal wave” of 

e-commerce companies to

make a similar leap.

Bonobos Timeline 





Alo Yoga

“The Beverly Hills store is a sanctuary where people can feel and 

see what we’re all about. We’re all familiar with Alo from seeing it 

on the yoga instructor in the class, but to actually have a tangible 

place to walk inside and experience it is pretty unique.” 

- Danny Harris, Co-founder, Alo Yoga







“We see a halo effect where stores themselves 

become a great generator of awareness for our brand,  

drive a lot of traffic to our website and accelerate  

our e-commerce sales.” 

- Dave Bilboa, Co-founder, Warby Parker





75% of consumers prefer customized  

experiences – which is the key to success 

for retailers, whether they operate  

through clicks or bricks.







The leadership team brings 70+ years of 
combined experience and unparalleled industry 
relationships. We have secured tenant locations
in every top-rated shopping center and on all the 

great streets of the world.

Koeijmans Robinson Moen Berger
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